Marketing 11 

This course will explore marketing topics such as:

· Market research in the Canadian market

· Market segmentation for the Canadian market

· Canadian market analysis

· Setting up school events for marketing

· Case studies in marketing 

There will be many school-based projects to work on and it will include both group and individual work.  Groups will organize school-based events and all in the group MUST participate on the day of the event.  You will be required to work on a case study based upon a real company where you will analyze the company and make recommendations for the future growth of the company.  

Assignments are to be completed on time.  Assigned work in the first semester WILL NOT count for marks in the second semester.  

The evaluation will be broken down as follows:

Assignments / Projects

45 %

Quizzes / Test



25 %

School Store 



25 %

Employability Skills


  5 %

